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Cambridge National Enterprise and Marketing Level 2 

Statement of intent This qualification is for learners aged 14-16 who wish to develop applied 
knowledge and practical skills in enterprise and marketing. This is particularly 
relevant in the context of The Academy, as Berwick has a high proportion of 
small to medium enterprises. Frequently, destinations for students at the end of 
KS4 is the apprenticeship pathway, usually in a trade. This qualification aims to 
equip learners with skill and knowledge to be able to start and sustain their own 
business.  

RO64 Enterprise and 
Marketing Concepts 

Learners will develop essential knowledge and understanding of enterprise and 
marketing concepts, which can be applied to the other units within the 
qualification.  Through the first topic learners will understand the main activities 
that will need to happen to support a start-up business, and what the key 
factors are to consider when starting up a business. 

RO65 Design a 
Business Proposal 
 

Learners will develop the skills to design a business proposal to meet a specific 
business challenge. They will identify a customer profile for a specific product, 
complete market research to generate product design ideas, and use financial 
calculations to propose a pricing strategy and determine the viability of their 
product proposal. In order to be able to complete this unit, students will have 
drawn on knowledge and skills built up in RO64.  

RO66 Market and 
Pitch a Business 
Proposal 

Learners will develop the skills to create a brand identity and promotional plan 
for their specific business product proposal developed in the second topic. They 
will develop pitching skills in order to pitch their business proposal to an 
external audience. Finally, they will review their pitching skills and business 
proposal using their learning, self-assessment and feedback gathered.  
The knowledge and skills developed by completing this topic will be transferable 
to further, related learning in areas such as enterprise, marketing or business. 

Implementation 
Principles 

• High expectations for all students 
• Challenging and high quality questioning 
• Lessons to be related to a real life context and stimulating 
• Big picture clearly linked to assessment and moderators reports 

where necessary 
• RO64 to be assessed using cumulative assessment principles.  

 

 

Cambridge Technical  Extended certificate in Business Level 3 

Unit 4 Customers and 
Communication 

In this unit students will learn the purpose, methods and importance of 
communication in business and the appropriateness of different forms of 
communication for different situations. They will develop the skills that will help 
them create a rapport with customers and have the opportunity to practice and 
develop their business communication skills. Students will also learn about the 
legal constraints, ethical and security issues that affect how businesses store, 
share and use information. In order to support this unit of learning, the students 
will closely investigate The Maltings Playhouse.  

Unit 1 The Business 
Environment 

In this unit students will develop an understanding of how and why businesses 
operate in the way they do. They will look at a range of different types of 
business and business structures, and explore how the ownership of a business 
and its objectives are interrelated. They will learn about the importance of 
different functions within a business and how they work together. They will 
understand the legal, financial, ethical and resource constraints under which a 
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business must operate and how these can affect business behaviour. They will 
explore ways in which businesses respond to changes in their economic, social 
and technological environment, and the necessity for a business to plan. They 
will appreciate the influence different stakeholders can have on a business, and 
they will learn how to assess business performance. 

Unit 5 Marketing and 
Market Research 

The unit has particular emphasis on the role of market research and how it 
contributes to marketing decision-making, and the actions a business may take. 
Market research is the process by which organisations obtain the information 
they require. Students will gain an in-depth understanding of primary and 
secondary market research methods used to inform marketing decision-making 
and any constraints on marketing activities. They will develop an understanding 
of the importance of selecting appropriate market research methods for market 
research proposals and they will be able to carry out market research, analyse 
the market research findings and present the findings. The students will be 
conducting the market research for Well Hung and Tender, a local hospitality 
firm. 

Unit 2 Working in 
Business 

This unit will cover the skills and understanding needed to work effectively 
within a business environment. This includes arranging meetings, working with 
business documents, making payments, prioritising business activities and 
communicating with stakeholders. The way that these activities are dealt with 
will vary according to the specific business protocols in place. Some of these will 
be specific to a functional area; however, many are common to almost all job 
roles. 

Unit 17 Responsible 
Business Practices 

In this unit your students will gain an understanding of how businesses can and 
should operate responsibly. They will look at the impact of different 
stakeholders on business decisions and how the issues involved can at times be 
contradictory and difficult to address. The unit also looks at the ethical values 
and issues faced by businesses, as well as the difficulties of implementing 
responsible business practice. This unit will be investigating GMC Builders, who 
are an established firm in Berwick and also offer apprenticeships for some of 
our school leavers.  

Implementation 
Principles 

• High expectations for all students 
• Challenging and high quality questioning 
• Lessons to be related to a real life context and stimulating 

 


